Infographics Made Easy

February 7, 2024

Facilitators: Bethany Buck & Peter Berryman

5-minute presentation time
1 slide

10” x 7”7 landscape
1024 x 768 pixels at 96dpi

Will begin promptly at Noon.
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From this workshop you will be able to:

|Identify an impactful infographic.

Explain how infographics work for transferring knowledge to images.
Design infographics with your audience in mind.
Select best design methods for infographic development.

Practice timings for infographic delivery.

5-minute presentation time
1 slide

10” x 7” landscape
1024 x 768 pixels at 96dpi USG T&L CONFERENCE
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What is an Infographic?

Oxford defines an infographic as “a visual image such as a chart or
diagram used to represent information or data.”
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Why Do Infographics Work?

To get scientific, experts have determined that the human brain can
remember images better than words because our brains dually encode
images but encode words only once! As humans we also associate
recognition with images that transcend language and cultures.
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Source: Picture Superiority Effect, https://pubmed.ncbi.nim.nih.gov/18927048/




The Vitruvian Man
was created by
Leonardo da Vinci
around the year
1487.

Famous
Infographics

It is accompanied
by notes based on
the work of the
famed architect,
Vitruvius Pollio

Who was the

audience?

Source: https://www.leonardodavinci.net/the-vitruvian-man.jsp



https://www.leonardodavinci.net/the-vitruvian-man.jsp

The Periodic Table of
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Source: https://www.asbmb.org/asbmb-today/science/020721/a-brief-history-of-the-periodic-table



Infographics in Space!
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What do the
images
mean?

Plague on the
pioneer 10
spacecraft.

t was designed by
Carl Sagan and
-rank Drake. The
Ploneer plague
contains drawings
of two humans
and our place in
the galaxy.

Source: https://airandspace.si.edu/stories/editorial/pioneer-carries-message-across-star



Infographics in Education

Maslow's Hierarchy of Needs

Self-actualization

Self-esteem

Love and Belonging
Safety and Security
Physiological Needs




Infographics in Education

Self-fulfillment
needs

Psychological
needs
Basic
needs




Infographics in Education

LOVE AND BELONGING

friendship, family, intimacy, sense of connection




Infographics in Education

Maslow's Hierarchy of Needs
Self-fulfillment
needs

Self-actualization
Self-esteem

Love and Belonging Psychological
needs

Safety and Security

LOVE AND BELONGING

friendship, family, intimacy, sense of connection

Basic
needs

Which one of these hierarchy infographics speak to you?
Vote: 1, 2, or 3 in the chat!

Physiological Needs




How to make impactful
Infographics!

Let’s navigate through 6 easy steps for building your next infographic.
Technology in use: PowerPoint

Unmute if you have questions along the journey!



How to make impactful
Infographics!

Let’s navigate through 6 easy steps for building your next infographic.
Technology in use: PowerPoint

Unmute if you have questions along the journey!
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What's High-level Vi Design Elements Convert to Images Timin Call'to
Important? igh-level View 8 8 8 Action
Chunk your Choose 2. or 3 bold Select simple Iv a 30 second _
Narrow down topics into colors and keep images or icons olance Viewers Effective
the fopics, small facts and fonts simple and that best understand your nfographics
concepts, phrases +o repetitive. Create represent each topics and are a call to
and data reduce the a hnierarchy with Fopic or concept. concepts, action. What
HOAr Viewers amount of spacing and text In at-to-2- steps should
must have to reading veeded. size to draw the Remember: minute review MOUr Viewers
grasp Create an viewers eye aroud Data viewers can take next?
the outline +o map the page. Don't be Con easily mnderstand your H OW Can
knowledge out our afraid of blank be shared in details, data and viewers
Mol want $o infographic. space, It let’s your graphs and next steps. Use vour
share. infographic breathe! chartel Timing takes information?
practicel o

Infographic audiences are VIEWERS, not reacers] =l

Infographic by Bethany Buck , Instructional Designer at FVSU
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Turnivgy Knowledge ivto Images in ¢ easy steps!

Tell What’s Important:

1. Narrow down the topics.

2. Use the “5,000-wmile-high” method.
2. Decide what data is a MUST!

4. Be prepared to “shave” back content.

HINT: Yout veed an outlive!

'! Infographic audiances are VIE WERS, not readlers!
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Turnivgy Knowledge ivto Images in ¢ easy steps!

Take a high-level view:

1. hunk into simall facts and phrases.

2. Reduce readivg material,
2. Create a map of the outlive.
4. Shave it back and do i+ all again.,

'! Infographic audiances are VIE WERS, not readers|
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Infographic Training by Bethany Buck , Instructional Designer at FVSU
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Turning Knowledge into Images v ¢ easy steps!

)

Design Elements:
1. Choose 2. or 3 bold colors.
2. Keep fonts simple and repetitive.
3. Create a hierarchy to move the focus.

4. Use neaative space to create rests,

'! Infographic audiences are VIEWERS, not readers!

Infographic Training by Bethany Buck , Instructional Designer at FVSU
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‘Turwivng Knowledge ivto Images in ¢ easy steps!
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Infographic audiences are VIEWERS, not reacers]

Infographic Training by Bethany Buck , Instructional Designer at FVSU
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Turning Knowledge into Images v ¢ easy steps!
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Design Elements: Balance
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'! Infographic audiences are VIEWERS, not readers!

Infographic Training by Bethany Buck , Instructional Designer at FVSU
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> INFOGRAPHIC

‘Tmrwiw@ Knowledge into Images in G easy steps!
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Turning Knowledge into Images v ¢ easy steps!
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Infographic by Bethary Buck, Instructional Designer at FVSU

Infographic audiences are VIEWERS, not reacers]
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Infographic Training by Bethany Buck , Instructional Designer at FVSU
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‘Tumiwo) Knowledge into Images in ¢ easy steps!
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'! Infographic audiences are VIEWERS, not readers!
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Infographic Training by Bethany Buck , Instructional Designer at FVSU
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Infographic Training by Bethany Buck , Instructional Designer at FVSU
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Turning Knowledge into Images v ¢ easy steps!
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Infographic Training by Bethany Buck , Instructional Designer at FVSU
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Turning Knowledge nto Images i @ easy steps!
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PowerPoint has built in tools
to help with design elements.

Stick around after +his session for a
special invite +o a PowerPoiut Workshop!

'! Infographic audiences are VIEWERS, not readers!

Infographic Training by Bethany Buck , Instructional Designer at FVSU
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Turnivgy Knowledge ivto Images in ¢ easy steps!

Convert Data to Images: .

1. Select graphs and charts o best

represent our data*,
2. Keep the graphs and charts simple.
. 2. Use colors and fonts that compliment

the overall desigu,

Y

* How do vou choose a chart?

'! Infographic audiances are VIE WERS, not readlers!

Source: https://eazybi.com/blog/data-visualization-and-chart-types and https://extremepresentation.typepad.com/blog/2006/09/choosing_a good.html



https://eazybi.com/blog/data-visualization-and-chart-types
https://extremepresentation.typepad.com/blog/2006/09/choosing_a_good.html

Chart Chooser

Singie Bar Charn Varlable wWigth Multipl2 Bar Charts Table or Tabie with Circular Ar2a Chart Line Chart Column Chart Ling Chart
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1 | | | 1
Stacked 100% Stacked Stacked 100% Stacked Area Chart Pie Chart Waterfall Chart Stacked 100%
Column Chart Column Chart Area Chart Column Chart with
Subcomponents

A

Hn || —

HEH

© 2020 Andrew V. Abela, Dr.Abela@ExtremePresentation.com
www_extremepresentation.com
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Turning Knowledge into Images v ¢ easy steps!
Practice Timings:
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1. 20-secovnd glance:

Topics & Concepts
2. One-to-two minute review: (
Details, Data & Next Steps

2. Three-to- five minutes:
Verbal Presentation

'! Infographic audiences are VIEWERS, not readers!

Infographic Training by Bethany Buck , Instructional Designer at FVSU
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Call to Action/Next Steps:

1. Infographics can be a call +o action and
should provide vext steps.

2. List what viewers should do +to learn wore or
oo further.

2., Tuclude how viewers can use vour infographic
formation,

'! Infographic audiences are VIEWERS, not readers!

Infographic Training by Bethan ck, Instr nal Designer at
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Don’t -
forget your
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'! /nfograp/\)\/'c—éb/d/'elnces are VIEWERS, not readers!

Infographic Training by Bethany Buck , Instructional Designer at FVSU



he CDC (Center for Disease Control and Prevention)
acommends that frontline healthcare workers weardisposable
gloves when ca as been diagnosed

with COVID-19, particularly when coming into contact with
bodily fluids.

For the general public who are wearing disposable gloves,
especially if they don’t have a coronavirus patient at home—
experts say this is unnecessary. Donate unused and unopened
boxes of gloves to your local healthcare facility.



Financial Industry Trends That
ns Need To Adopt

D/' $111.8 Billion

82% 88%

of organizations prefer of legacy banks fear

socanans

24% 90%

of the global population of European and North
is aware of blockchain American banks are
technology. exploring blockchain
for secure and fast
banking experience.

_

00X $1 Trillion+
I:I|'| %

mobile share worth for the payment
marketin 2019,

7121% | © 42%

businesses suspect T | outofthe tot financial
rise in mobile banking D_@ professionals, are moving
by 2022 =L from deskiop to mobile

oj))
il ealigonce |

46% 41%

936.2 million

out of the total smartphone users, expect
to use moblle payment applicatiors.

of
companies consider to implement Al by
Alasamust have. the end of next year.

of the customer iteraction
D 0  t75ks are estimated o be token
<) 10 overty arutcialiniligence an

chatbot by the next 10 years.

© VENNGAGE

Create infograpics ot
venngag




Financial Industry Trends That

Institutions Need To Adopt

GeneralChanging Trends

fe /1 $111.8 Billion



® 6% 5 1 %

of financial technology of organizations plan
A‘ bt \ companies consider to implement Al by
Al as a must have. the end of next year.

of the customer interaction
. o tasks are estimated to be taken
-.é o over by artificial intelligence and

chatbot by the next 10 years.

Source:
hatps:fanwacitalisga comistatistics/d 5541 Binumbser-ol-digital-b anking-users-usar
mpsfawaamages? adobe camdcantentid armdacomifukimodal-aifers/pd e Econsultanay-2018-
Digital-Trends-F5_EMEA pdf

mitps:tevaowiden . comdhis-Tsdhubr 464534 Tile- 362825367 5-pngdlag-
lileshwiden_starytelling_infagraphic_mtro_w102d png

MLps newsrsarmacceniure cominess/nineout-af-10-major-banks-in-north-america-and-eurape-
are-axploring-the-use-of-blocke hain-technology-far-payments-accanture-survey-fings him
mitps:ithelinancialbrand com/ 6622 Bfbank-credit-unsan -branch-Araffic!

hatps:fcarsurance. net/blogdintech-stasticad

htps:fewwimages I adobe. camdcantentidarmtacomiukimodal-offers/pd raEcondultancy-2018-
Digital-Trends-F5_EMEA pdf
hitps:farsiv.orgiiplarapapersd 190501 20502092 pdl

() VENNGAGE

Create infographics at
venngage.com




FIREWORKS
SAFETY:

Each July 4th, thousands of people,
most often children and teens, are
injured while using and handling
consumer fireworks.

Despite the dangers of fireworks, very
few people understand the associ
risks of overlooking fireworks

In 2017, there was a report of:

12,900
$43 million

Average of 3 deaths

avg. of 18,500 fires

EF 1,300

2 5
|

nfpa.org

SOURCE: nfpa.org/Public-Education/Fire-causes-
and-risks/Seasonal-fire-causes/Fireworks




fireworks.

e dangers of fireworks, very
2 understand the associated
erlooking fireworks safety.
ere was a report of:

12,900

$43 million

Average of 3 deaths

S @
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N |

nina.org

SOURCE: nfpa.org/Public-Education/Fire-causes-
and-risks/Seasonal-fire-causes/Fireworks
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Infographic audiences are VIEWERS, not reacers] S

Source for citing: https://venngage.com/blog/how-to-cite-an-infographic/#cite-sources-on-infographic
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Turning Knowledge into Images v ¢ easy steps!
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Turning Knowledge into Images v ¢ easy steps!

You are vited to our next workshop:

Using PowerPoint for

B e Infographic Design
Wednesday
&9 February 21°F

Q at 12pm

? USG T&L CONFERENCE
S

BUILDING BRIDGES. NAVIGATING CHANGES.



